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Message from the

Chairman
Education, in its truest sense, should prepare individuals not just 
for careers, but for the world.

At Sparsh, we have always believed in creating opportunities that 
go beyond conventional pathways. The introduction of our 3+1 
European Business Pathway in collaboration with ENAE Business 
School marks a significant step in that direction.

This initiative reflects our commitment to reimagining education in 
a way that aligns with global standards while remaining rooted in 
strong academic fundamentals. By enabling students to study in 
India and complete their education in Spain, we are bridging 
geographies, cultures, and opportunities.

Spain, as one of Europe’s fastest-growing business ecosystems, 
offers students exposure to dynamic industries, international 
networks, and diverse professional environments. This experience 
plays a vital role in shaping not just their careers, but their 
worldview.

We believe that true education lies in expanding 
horizons—intellectually, culturally, and professionally. Through this 
program, we aim to empower students to step into the global arena 
with confidence and clarity.

We warmly welcome you to be a part of this transformative journey.

- Dr. Shishir Ag�rw�l

Message from the

CEO
At Sparsh Global Business School, we believe that the future of 
business education is not confined by borders—it is shaped by 
global exposure, diverse perspectives, and real-world experiences.

The Global Pathway Program with ENAE Business School is a 
reflection of this vision. It empowers students to begin their journey 
in India and graduate in Spain, gaining not just a degree, but a truly 
international outlook.

In an increasingly interconnected world, the ability to adapt, 
collaborate across cultures, and think globally is no longer 
optional—it is essential. This program has been carefully structured 
to nurture these capabilities from the very first year, ensuring that 
our students are not just academically prepared, but globally 
competent.

What makes this pathway truly distinctive is its balance—offering 
international education that is both aspirational and accessible. It 
enables students to optimise costs without compromising on the 
quality or value of their global experience.

At its core, this initiative is about transformation. It is about 
shaping individuals who are confident, future-ready, and capable of 
leading in a global business environment.

Evolve Beyond The Ordinary.

- Dr. Amit S��en�
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OUR 4P PHILOSOPHY
FOR RESPONSI�LE

�USINESS
LEADERSHIP

PLANET PEOPLEPURPOSE PROFIT

At Sparsh Global Business School, we impart 
learning focused through our philosophy of 4Ps, 
to nurture purpose-driven, 
environmentally-conscious business leaders of 
the future. 

Ours is a holistic approach through which we 
enable next-gen business leaders with the 
mindset and attitude to make a crucial shift, 
from profit-making and wealth-maximization to 
people and planet as the centerstage of 
business. 

We advocate a policy of responsibility over 
“Damage-Repair-Restore”. Repair-Reuse-Recycle 
is our mantra, through which we impart the 
essence of responsible consumption and 
conscious capitalism, leading to environmental 
conservation and preservation.

VISION:
To nurture socially responsible global business 
leaders with an entrepreneurial and 
research-oriented mindset, fostering 
innovation and sustainable development.

�ISSION:
Our mission is to ensure academic excellence 
and corporate readiness by continually 
benchmarking as per global standards. We 
help students develop an entrepreneurial 
mindset and confidence to build and scale 
businesses, through action-oriented research 
and strong partnerships with all stakeholders, 
keeping in mind the real-world complexities, 
challenges and opportunities therein.

1. Ensure academic excellence and corporate 
readiness by constantly benchmarking 
against leading institutions and global 
perspectives.

2. Foster an entrepreneurial mindset and 
innovative thinking through immersive, 
experiential learning.

3. Develop socially responsible leaders for 
meaningful contributions to business.

4. Promote action-oriented research relevant 
to the evolving global landscape. 

5. Build meaningful partnerships with 
industry, academia, government, and the 
social sector to address real-world 
challenges.

AN APPROACH
THAT STEERS 
HOLISTIC 
DEVELOP�ENT.



About 
ENAE

Em�owering
Next-gen Business Leaders

�uil�ing
Professional Development opportunities

Intern�tion�l Presence
in Institutions from around the world

FOR�ING LEADERS

SINCE 1988
Continuous training01// Practical tools05//

Networking groups06//International
recognition

02// Professional growth04//

Entrepreneurship03//

International Business School of 
Business University Foundation of 
the Region of Murcia.

Rankings

Ranking 2025

 Master in International Trade
Category: Recent graduates and young 

professionals

#6
Global Executive MBA

Category: Executive Programmes

#7

Magistrae
Category: Senior Management

#4
International MBA

Category: MBA

#12ENAE
is r�nke� 
�mong the �est
�usiness Schools 



Our Vision
In today’s knowledge and information society, the demand for professionals with this skill set is 
growing rapidly. Companies are increasingly seeking high-level professionals with expertise in data 
analysis who can add value by streamlining processes and delivering agile, effective, and high-quality 
solutions.

This master’s program is designed for professionals who want to strengthen and expand their knowledge 
and skills in business intelligence to take on leadership and strategic roles. It is also ideal for those 
looking to transition into the dynamic and emerging field of data science.

Your journey has just begun. Unlock it with our training.

The program aims to develop the knowledge, 
competencies, and strategic mindset required to 
manage both business operations and organizational 
innovation in a global, tech driven environment.

It also focuses on enhancing students’ abilities in 
problem solving, critical thinking, and creativity, 
enabling them to adapt to the ever-evolving 
landscape of business administration.

The curriculum fosters professionals capable of 
designing innovative business models, leading 
teams, and driving transformation through the 
integration of strategy, technology, and data 
analytics.

The four core competencies developed upon 
completion of this program are:

Our O�jective

01 // 02 //

03 // 04 //

Developing business models 
through innovation, 

entrepreneurship, and digital 
transformation. 

Leading business growth and 
internationalization using 

data-driven decision-making 
and modern management 

tools.

Understanding and managing
financial, operational, and 
human resource processes 

across departments.

Applying strategic, creative, 
and analytical thinking to 
solve real-world business

challenges.   



Wh�t This
Progr�m Offers

Why Stu�y �usiness in S��in

A Glo��l �usiness E�uc�tion Without �or�ers

At S��rsh Glo��l �usiness School, we believe business education must 
be global from the very beginning.

Our Glo��l UG-��ster’s P�thw�y Progr�m with ENAE �usiness 
School offers students the opportunity to begin their academic journey 
in India and complete their Master’s degree in Spain-one of Europe’s 
most dynamic business ecosystems.

Key A�v�nt�ges:

Progr�m
Overview

Spain is emerging as one of 
Europe’s most vibrant and 
fast-growing business hubs.

• Gateway to European markets
• Home to global companies and 

startups
• Strong sectors in tourism, 

fashion & technology
• Affordable living compared to 

UK & US

Students also gain exposure to 
Euro�e�n �usiness culture �n� 
S��nish l�ngu�ge, both highly 
valuable in global careers.

Intern�tion�l
curriculum

Euro�e�n
e��osure

Glo��l c�reer
o��ortunities

3
Degrees
Awarded

2
Country
Exposure

3
Optional

Certification

10
Experiential

Activities

3+1 
Year

Structure



Stu�ents tr�nsition to 
Euro�e �n� s�eci�lise in:

Stu�ent E��erience
• International student community
• Spanish cultural immersion
• Industry internships are part of 

the program
• European degree pathway

Ye�r 4 | S��in
ENAE �usiness School
University of �urci�, S��in

• International Trade
• Business Intelligence and Analytics for
      Business Administration
• Internship in European companies

Stu�ents �uil� � strong 
foun��tion through:

�eyon� the Cl�ssroom
Stu�ents �ctively eng�ge in:
• Case Applications
• Experiential Pedagogy
• Immersion Programs

Highlights of

Progr�m
Structure

Ye�r 1 – 3  |  In�i�
Stu�y �t S��rsh Glo��l
�usiness School

• Foundations of Business
• Marketing Principles
• Financial Acumen
• Entrepreneurship
• Digital Business
• Spanish Language & Culture
• Global Business Communication

O�tion�l Glo��l Cre�enti�ls
Walk out with credentials that speak before you do - in every market, on every continent.

ACCA
Accounting
& Finance

CMA
Management
Accounting

CIM
Chartered
Marketing

5 A��ition�l Certific�tions (choose any one)

Certificate in
Advanced Finance
& Accounts

Bloomberg
Spreadsheet Analysis
Certification

Certificate in
Supply Chain
Management

Certificate in
Digital
Marketing

Certificate in
AI for Business
& Data Science

P�rtner Institutes:



This ��chelor’s �rogr�m h�s �een
structure� with the
following com�onents:
�) Core �usiness e�uc�tion

• Market Research
• Customer Acquisition
• Sales Techniques
• Customer Loyalty Strategies
• Business Analytics 

& Intelligence

The Global UG-Master's Pathway Program is engineered for the 
relentlessly ambitious. Three years of functional mastery on Indian soil - 
where you learn to think sharp, move fast, and lead with clarity. Then 
one transformative year at ENAE in Spain, where your world expands 
beyond every limit you thought existed.

AI for business isn't an add-on here. It's in the DNA of every subject, 
every semester - because tomorrow's leaders don't just adapt to change, 
they drive it.

All from � �ro��er �ers�ective of
the com��ny’s �igit�l
tr�nsform�tion str�tegy:

• Digital Strategy
• International Business 

in the Digital Era
• Mobile Innovation & Technology
• Digital Transformation of 

Projects & Operations

Three Modes – Every Semester, No Exceptions
Le�rning Architecture

In Cl�ss
The Thinking Room

One Journey
Two Continents
One Unsto����le You

Master the frameworks, sharpen the mind, build the 
intellectual foundation that no algorithm can replace.

E��erienti�l
The Making Room

Build real ventures, solve live business problems, and 
discover what you're truly capable of when the stakes are 
real.

Immersion
The Discovery Room

Step into global markets, challenge your assumptions, 
and return with a perspective that sets you apart for life.



Ac��emic Progr�m

Bachelor in
�usiness

A�ministr�tion

• Principles of Philosophy and Ethics
• Introduction to Business Economics
• History of Modern Western Civilization
• Digital Workplace Tools for Business
• Financial Accounting

GENERAL EDUCATION COURSES:

• Management Accounting
• Financial Management
• Statistics for Business
• Fundamentals of Human Resource
   Management
• Fundamentals of Marketing

�ASIC EDUCATION COURSES

• Innovation Management: Processes
   and Methods
• Introduction to Digital Transformation
• Strategic Planning and Management
• Fundamentals of Entrepreneurship
• Introduction to Artificial Intelligence
   and Machine Learning
• Introduction to Consumer Behavior

SPECIALIZATION COURSES

• Design of Experiments for Innovation
• Models of Disruptive and
   Digital Innovation
• Customer-centered Innovation

CONCENTRATION AREA I: ENTREPRENEURSHIP AND INNOVATION

• Algorithmic Business Thinking
• Database Management for Analysis
• Model Design and Calibration

CONCENTRATION AREA II: DATA SCIENCE AND �USINESS ANALYTICS

• Globalization And Clusters
• International Marketing
• International Finance
• International Strategy & Diversification
• International Entrepreneurship
• Investment Project Analysis
• Business Growth Management

• Fundamentals of Human Behavior
• Critical Thinking and Problem Solving
• Spirituality and The Science of Happiness
• Fundamentals of Effective Communication

• Principles of Business Management
• Project Management
• Principles of Sales and Negotiation
• Introduction to Operations Management
• Principles of Supply Chain Management

• Introduction to International Business
• Investment Project Analysis
• Business Growth Management
• Introduction to Big Data and Business Analytics
• Optimization of Processes and Lean Methods
• Fundamentals of Business Leadership
• Organizational Behavior
• Digital Marketing and Social Media

• The Innovative Entrepreneur
• International Entrepreneurship
• High-Technology Business Models: 
   Fintech, Healthtech, and Digital Platforms

• Fundamentals of Python
• Data Visualization
• Time Series forecasting and Predictive Analysis

• Introduction To Big Data And Business Analytics
• Optimization Of Processes And Lean Methods
• Fundamentals Of Business Leadership
• Organizational Behavior
• Digital Marketing And Social Media
• Simulation Of International Business

CONCENTRATION AREA III: GLO�ALIZATION & INTERNATIONAL �USINESS

In Class

• Core Course
• Specializations
• Certifications

Value-Added Courses Across Semesters

• Spanish Language
• (MSME Stint) Internship Program: From Learning to Doing
• Life Skills and Professional Readiness 

• Experiential Activities
• MSME Stint
• Startup Garage
• Corporate Internship
• Shadow the CEO
• Pitch Competition

Experiential

• Social Immersion
• Global Immersion
• Rural Immersion
• Cultural Immersion

Immersion



Introduction to the

(Business Intelligence & Analytics
for Business Administration)

T�rget
Au�ience

The Master in Business Intelligence and Analytics for Business 
Administration is designed to develop skills in advanced analytics, 
machine learning, and AI strategies.

Participants will gain competencies in Python, SQL, deep learning, and 
key tools, culminating in an applied project.

��ster’s Degree
      Data Analysts

who want to deepen their knowledge in
machine learning and artificial intelligence.

      Software Engineers

focused on data-driven solutions.

      Business Professionals

interested in advanced analytics for
strategic decision-making.

Data
Management 

Business
Analytics

Data
Science

Leadership and
Management Skills

Big
Data

Artificial
Intelligence



Objectives

Methodology

01 // 03 //02 //

CASE STUDIESRELATIONSHIP
BETWEEN THEORY
AND PRACTICE

VIRTUAL CAMPUS
STUDENT POINTS
OF VIEW

NEW
TECHNOLOGIES

MASTER’S
THESIS

04 // 05 //

Experience-based 
learning
ENAE active methodology

Business
plan

Internship
program

KNOWLEDGE, TECHNOLOGY
& PERFOR�ANCE
This Master’s Degree aims to provide
students with the latest technologies &
techniques in data science to improve
business performance.

�IG DATA CHALLENGES
The program addresses the challenges
posed by big data, including data storage,
management, and analysis.

TOOLS
The program covers a wide range of tools
and technologies used in data science,
including programming languages,
data visualization, and machine learning.

DATA UNDERSTANDING
The program emphasizes understanding
the underlying data and how it can be used
to drive business decisions.

The Master in Business Intelligence and Analytics for 
Business Administration program is designed in five 
distinct areas to empower you to apply new 
technologies related to the Big Data phenomenon and 
modern predictive analytics and data visualization 
tools. This is one of the major challenges when using 
Artificial Intelligence algorithms.

Experience first-hand our self-developed “Learning by doing” method. Face-to-face classes.

On Campus

Through our new training model, students may select the training modality that best suits their 
needs: either 100% online or a combination of in-person and online classes, without losing the 
opportunity to interact with their teachers and classmates in real time.

The essence of in-person training is maintained through a live platform that facilitates online 
classes. This new training model is complemented by a Virtual Campus in which the student has 
access to all learning resources, class recordings, as well as additional content such as webinars 
and online resources.

By combining the best of both worlds, which include in-person training and online training, this 
model provides students with greater flexibility, custom training, and the development of digital 
skills.

360 Learning

PROCESS I�PROVE�ENT
01 //

Acquire knowledge on processes and technologies that are designed
to enhance and improve company performance, with a particular
emphasis on tools such as Business Intelligence (BI).

�IG DATA TREAT�ENT
02 //

Get ready for the challenges posed by the Big Data phenomenon,
its fundamentals, associated technologies, and the best way for
companies to handle Big Data projects.

PREDICTION AS A STRATEGY
03 //

Learn to use predictive analytics tools and Data Science.

ANALYTICAL AND CRITICAL CAPACITY
04 //

Grasp all the possibilities and benefits of data management and analytics for companies.



Master’s Degree in
�usiness Intelligence �n�

An�lytics for �usiness
A�ministr�tion

Ac��emic Progr�m

�ASICS OF DATA SCIENCE AND �IG DATA
Core concepts, data lifecycle, roles, ethics, architectures, and
use cases for generating business value from data.

ENTERPRISE DATA WAREHOUSE �ASED ON
RELATIONAL DATA�ASE �ANAGE�ENT SYSTE�S
Dimensional modeling, SQL, ETL/ELT processes, data quality, and
governance for building and exploiting enterprise data warehouses.

DATA LAKE AND SQL DATA�ASES
Data lake architecture, columnar formats, partitioning, bulk ingestion,
querying with SQL engines, and data governance/security.

FUNDA�ENTALS OF DATA SCIENCE STATISTICS
Probability, inference, estimation, hypothesis testing, sampling,
regression, and assumption checking for data-driven decision-making.

TOOLS FOR DATA SCIENCE I. R LANGUAGE
Data wrangling with tidyverse, visualization with ggplot2,
statistical modeling, reproducible reporting (RMarkdown),
and programming best practices.

TOOLS FOR DATA SCIENCE II. PYTHON LANGUAGE
Python ecosystem (pandas, numpy, scikit-learn), notebooks,
visualization, APIs, testing, and packaging for productive
data science workflows.

TI�E SERIES
Decomposition, stationarity, ARIMA/SARIMA/Prophet, forecasting,
evaluation metrics (MAPE, RMSE), seasonality, and calendar effects.

DASH�OARDS AND REPORTING
KPI design, data storytelling, Power BI/Tableau, DAX/LOD
expressions, performance optimization, governance, and user adoption.

DATA �INING AND �ACHINE LEARNING
Supervised and unsupervised learning, feature engineering,
cross-validation, model selection, pipelines, and evaluation metrics.

�IG DATA PARADIG�
Hadoop, Spark, batch/streaming processing, Lambda/Kappa architectures,
microservices, orchestration, & scalable distributed environments.

WORKSHOP: Dee� Le�rning
Neural networks, CNNs, RNNs, regularization, transfer learning, and model
training using TensorFlow/PyTorch on GPUs.

WORKSHOP: Soci�l me�i� sentiment �n�lysis
API data collection, NLP techniques, embeddings, sentiment classification,
temporal visualization, and brand monitoring.

WORKSHOP: S��ti�l An�lytics
Geospatial data, GIS tools, projections, geocoding, spatial clustering,
heatmaps, and accessibility analysis.

WORKSHOP: ��rketing 360. LOYALTY/A�ANDON�ENT �ODELS
Churn modeling, RFM segmentation, scoring, uplift modeling, and
personalized campaign activation strategies.

COGNITIVE SERVICES AND �ACHINE LEARNING
FOR �IG DATA IN THE CLOUD
Managed services (AWS/GCP/Azure), AutoML, MLOps, serverless
deployment, scalability, and production monitoring.

WORKSHOP: Recommen�er systems
Collaborative filtering, content-based models, hybrid approaches,
factorization machines, & evaluation (precision@k, MAP, cold-start handling).

WORKSHOP: Peo�le �n�lytics
Turnover and performance models, talent analytics, fairness,
bias mitigation, privacy, and ethical use of HR data.

WORKSHOP: Fintech
Credit scoring, fraud detection, financial time series, explainable
models, regulation compliance, and risk modeling with ML.

WORKSHOP: O�en D�t�
Public data sources, licenses, scraping/APIs, normalization,
enrichment, and value creation from reusable open datasets.



Designed for International Trade professionals who wish 
to broaden and update their knowledge and university 
graduates who want to develop their career in this area. 
Students applying to this Master’s Program should have a 
minimum of an undergraduate degree in Business 
Administration, Economics, Marketing, Marketing 
Research, Finance, Accounting, Law, or International 
Business.

Introduction to the

(International Trade)
��ster’s Degree

We prepare you to meet the growing
global business needs.

At ENAE Business School International:

You will learn how to manage and lead
an international strategy for a company
in the midst of the most challenging
market conditions.



Objectives

This Master’s course aims to acquaint the 
participant with the most important aspects 
related to international trade:

The program has been designed to gain an 
understanding of the opportunities and risks of 
global trade and business expansion.

Knowledge of the 
fundamentals of international 

trade

Business strategies.

International logistic.

Markets and consumer behaviour.

KNOWLEDGE

Ability to analyze and study 
business opportunities in the 

market

ANALYZE
AND STUDY

Application of marketing 
techniques. Openness and 

consolidation in international 
markets

INTERNATIONAL
MARKETS

01 // 03 //02 //

Management of strategic 
internationalization plans

STRATEGIC PLANS

Study and development of 
foreign markets. Import and 

export operations

STUDY AND
DEVELOPMENT

04 // 05 //

Design Your Future

360 Le�rning

Through our new training model, students may select the training modality that best suits 
their needs: either 100% online or a combination of in-person and online classes, without 
losing the opportunity to interact with their teachers and classmates in real time.

The essence of in-person training is maintained through a live platform that facilitates online 
classes. This new training model is complemented by a Virtual Campus in which the student 
has access to all learning resources, class recordings, as well as additional content such as 
webinars and online resources.

By combining the best of both worlds, which include in-person training and online training, 
this model provides students with greater flexibility, custom training, and the development of 
digital skills.

Experience first-hand our self-developed “Learning by doing” method. Face-to-face classes.

On Campus



SKILLS FOR INTERNATIONAL �USINESS II

Advanced negotiation, leadership, and communication skills
for global business environments

INTERNATIONAL FINANCE

Financial management strategies for multinational corporations
and global markets

ECONO�ICS IN GLO�AL ENVIRON�ENT

Analysis of economic trends and their impact on international
trade and business

ETHICS AND CSR

Corporate social responsibility and ethical decision-making in
global business contexts

�USINESS STRATEGIES

Development and implementation of competitive strategies for
international expansion

INTERNATIONAL LOGISTICS

Efficient supply chain management and logistics strategies in
a globalized world

Master’s Degree in
Intern�tion�l Tr��eAc��emic Progr�m

INTERNET AND INTERNATIONAL �USINESS I

Leveraging digital tools and e-commerce strategies for
global market entry

INTERNET AND INTERNATIONAL �USINESS II

Advanced digital marketing and online business models
for international trade

SKILLS FOR INTERNATIONAL �USINESS I

Essential communication, negotiation, and teamwork skills
for international professionals

INTERNATIONAL �ARKETING

Global branding, market segmentation, and strategies for
reaching international consumers

INTERNATIONAL TAXATION

Tax regulations, compliance, and strategies for optimizing
international financial operations

DOING �USINESS IN SPECIFIC �ARKETS

Analysis of business opportunities, cultural factors, and
regulatory frameworks in key global markets



Improvements
at existing companies.

Creation 
of new lines of business.

Implementation
in existing companies.

Master’s Thesis

The objective is to prevent good business ideas 
that students come up with upon acquiring 
knowledge during the course, from simply 
becoming evaluation work, when they can be 
immediately applied to companies already in 
operation or even to generate new companies.

Over the course of the project, a tutor will be 
available to support students as well as advise 
participants and guide them during the 
implementation.
Tutors have their specific roles.

Projects will be defended before an examining 
board, which will evaluate them according to the 
criteria established for said purpose.

The purpose of the project is to apply 
the knowledge acquired during the 
master’s degree to a real case or to a 
new business project with clear start 
up possibilities.



Fill the
Application Form

(Fee Rs. 1200)

Appear for SGBS 
Common Entrance 
Test (SGBS CET)

SOP / Essay Personal
Interview

Offer
Letter

Fee Structure Sibling Scholarship-10%   I  Girls’ child Scholarship-15%
Defense personal ‘s Child :15% I Union territories: - 10% 

Sparsh Alumni Scholarship - 5% additional on existing scholarship

*All scholarship will be applicable on first year tuition fee only.

Other Scholarships:

1. Scholarships are offered on a first-come, first-served basis and are subject to limited 
availability. Meeting eligibility criteria does not guarantee a scholarship. 

2. Candidates not awarded a scholarship at the time of admission may be eligible for a 10% 
Academic Scholarship, subject to Institute Scholarship Policy.

3. In cases where a student is eligible for multiple scholarships, the Institute will award the 
scholarship with the highest value, as per the Institute guidelines.

4. Only valid scores from the respective board/examinations will be considered for scholarship 
eligibility.

5. Scholarship policies are subject to change at the discretion of the management.

Terms & Conditions

Students are additionally enrolled in DU SOL degree program which is UGC recognized. However, 
Universidad Panamericana, Guatemala; ENAE Business School, University of Murcia, Spain do not 
come under the purview of UGC.

Disclaimer:

Admission Process Scholarship
Global UG -Masters Pathway Programme Scholarship:

Scholarship 

50%

30%

20%

15%

XII 

>=95

85 - 94.99

80 - 84.99

75 - 79.99

IPMAT

200 & Above

175 - 199

150 - 174

125 - 149

CUET(%ile)

>=90

75 - 89

65 - 74

Above 60

International Board

>=40

37 - 39

34 - 36

31 - 33

SAT

>=1451

1351 - 1450

1301 - 1350

1201 - 1300

Hostel Facility (Optional)

Twin Seater

On SGBS Campus

₹ 1,87,500 PA

Global UG-Masters Pathway (3+1) @ SGBS Future Foundation

Fee Type

Tuition fee (₹)

Registration Fees One Time (₹)

Refundable Security (₹)

Total Fees (₹)

Year 1

3,35,000

45,000

15000

3,95,000

Year 2

3,95,000

–

_

3,95,000

Year 3

3,95,000

–

_

3,95,000

Total

11,25,000

45,000

15,000

11,85,000
(+18% GST)

Fee Type

Global Immersion (₹)

Year 3

2,00,000 (+18% GST)

Others:

Global UG-Masters Pathway (3+1) Fees @ ENAE Business School, Spain (Europe)

Fee Type

Tuition fee (£)

Year 1

–

Year 2

–

Year 3

–

Year 4

£ 9,000

Total

£ 9,000
(+ Living Expense)

01 // 02 // 03 // 04 // 05 //



 

 

A �O�ENT TO RE�E��ER
We honour students with their diplomas
after a year of dedicated work, perseverance,
and gaining knowledge.

GRADUATION
CERE�ONY 

Empowering the next 
generation of business
leaders 

SE�INARS 
AND CONFERENCES
A wide range of topics covered by top-level speakers

PROFESSIONALS & �USINESS PEOPLE
Exchanging ideas, experiences and knowledge

NETWORKING

Experience

International Presence

Three Degrees. Two Countries.
A future that most people only dream about

and you will have already lived it.

The students who will lead
global businesses are
applying right now.
Will you be one of them?

BOOK A COUNSELLING CALL

YOUR MOVE.
YOUR MOMENT.
YOUR WORLD.

CLAIM YOUR SEAT

76699 33416

APPLICATIONS OPEN
F O R  2 0 26  I N TA K E

SCAN THE QR TO REGISTER• Costa Rica
• Panama

• Venezuela

• Colombia

• Ecuador
• Peru

• Bolivia

• Dominican Republic

• United Kingdom

• Poland

• Czech Republic

• Netherlands

• Italy

• France
• Morocco

• China

• India

• Pakistan

• United States
• Mexico

• Guatemala

• Honduras

• El Salvador
• Nicaragua
• Spain



Plot No.29/2, Knowledge Park-III,
Greater Noida (Delhi-NCR) - 201310

M: 7669933416
E: admission@sparshgbs.in

www.sparshgbs.in  |  www.enae.com  |  www.ua.edu.gt


